FASHION
COMMUNICATION
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Fashion communication is the art and strategy of telling fashion stories
to consumers through visuals, words, and experiences.

It translates a designer’s vision into compelling brand identity,
campaigns, and content.

Includes fashion media, Public Relations, advertising, digital
marketing, styling, and visual merchandising.

Goal: Create emotional connection, shape perception, and drive sales
in fashion/lifestyle brands.

Fashion communication is a creative + strategic field that connects

designers with customers.




NATURE OF WORK

Key Responsibilities: Develop brand identity, campaigns, and

storytelling (for labels, luxury brands, retail chains).

Create content for magazines, websites, social media, shows, and

events.
Manage public relations, influencer collaborations, and press coverage. F

Design visuals, photo shoots, look books, websites, and in-store

displays. .




CORE CHANNELS

. Visual Media Photography, styling, fashion films, look books, ads,

e-catalogues.

. Print & Digital Media: Fashion journalism, magazines (Vogue, Elle), blogs,

newsletters.
. Digital & Social Media:Instagram, YouTube, influencer marketing.

. Events & PR Fashion shows, launch events, celebrity tie-ups, brand pop-ups.

. Retail & Space Design Visual merchandising, store layout, window displays,

branded experiences.



EDUCATIONAL QUALIFICATION

Fashion communication is typically pursued as a degree/diploma after 10+2.

Minimum Qualification:10+2 (any stream) from a recognized board (for

UG courses).
Common Courses: Bachelor of Design (B.Des) in Fashion Communication
(4 years).

Diploma in Fashion Communication (1-2 years).

Higher Studies :1.M.Des (2 years)
2.M.A (2 years)
3.M.Sc (2 years)

4.MBA - Fashion Communication / Brand Management.



ENTRANCE EXAMS &
ADMISSION PROCESS

Admission to top colleges is usually through national/design entrance exams
NIFT (National institute of fashion technology)
PADET (Pearl Academy Design Entrance Test)
UCEED (Under Graduate Common Entrance Examination for Design)
NID-DAT (National Institute of Design-Design Aptitude Test)
MIT-ID (Madras Institute of Technology-Institute of Designs)
IIAD (Indian Institute of Art and Designs)
WUD (World University of Designs) etc.
Selection Criteria : Written test + Studio test + Interview / Portfolio

(for graduation). Portfolio (for diploma/certificate courses in design,

styling, media).
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SKILLS REQUIRED 7;@
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. Creative & Conceptual Skills : Strong storytelling, Understanding of fashion trends,

consumer behavior, and lifestyle.
. Technical Skills : Proficiency in Adobe Creative Suite (Photoshop, Illustrator, InDesign).
. Basic knowledge of photography, video editing, website/social media tools.

. Soft & Professional Skills :Excellent written & verbal communication, PR, and

presentation skKills.

« Teamwork, Time management and Adaptability.



TOP INSTITUTIONS
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NIFT (National Institute of Fashion Technology) -
Delhi, Mumbai, Bangalore, etc.

Pearl Academy (Delhi, Mumbai, Noida)

MIT Institute of Design (Pune)

IIAD (Delhi)

World University of Design (Sonipat)

JD Institute of Fashion Technology (multiple cities)
LISAA School of Design (Bangalore)

Vogue Institute of Art & Design (Bangalore)



CORE SUBJECTS

« Fashion Studies & History of
FashionCommunication Concepts, Consumer
. Behavior
W ‘\\\“ﬁs\\kﬁw ) « Fashion Styling & Personal Grooming
R O\ « Fashion Journalism & Creative
| WritingPhotography, Video, and

ProductionGraphic Design (Logos, Posters,
Print Ads)

« Media Management & Digital Marketing

« Branding & Brand Identity

« Public Relations & Event Management

« Visual Merchandising & Retail Space Design

« UI/UX basics, Social Media Strategy,
E-commercelnternship and graduation
project are usually mandatory in the final
year

)
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JOB OPPORTUNITIES

Fashion Communication & Branding
Fashion Brand Manager

Media & Content Fashion Journalist / Editor (Magazines, Websites)
Fashion Blogger / Content Creator / Influencer

Fashion Copywriter / Scriptwriter

Digital & Social Media / Social Media Manager / Strategist
Digital Marketing Executive / Creative Director (Digital)
Visual & Creative Roles Stylist / Fashion Stylist

Fashion Photographer / Videographer

Graphic Designer / Visual Designer

Visual Merchandiser / Store Designer

Window Display Designer

Public Relation & Events / Fashion Show Coordinator
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TOP RECRUITING SECTORS

. Fashion Brands & Retail Chains (H&M, M&S, Zara, Arvind,
Westside, Shoppers Stop)

. Luxury & Designer Labels (Sabyasachi, Manish Malhotra, Ritu

Kumar, national/global brands)

. Fashion & Lifestyle Media (Vogue, Elle, Harper's Bazaar,

Femina, Times Group)

. Fashion E commerce (Myntra, Ajio, Nykaa Fashion, Flipkart,

Amazon Fashion)

NCO CODE:
I N
NCO 2015 3471.40 Fashion Designer
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NCO 2015 3471.45 Textile Designer
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NIFT (National institute of fashion technology)

PADET (Pearl Academy Design Entrance Test)

UCEED (Under Graduate Common Entrance Examination for Design)

NID-DAT (National Institute of Design-Design Aptitude Test)

MIT-ID (Madras Institute of Technology-Institute of Designs)

IIAD (Indian Institute of Art and Designs)

WUD (World University of Designs) etc.
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&CLIGG6T LN meoor(n 86T & Flevevemm ellMLIE6T QG TLJL|&H6T (H&M, M&S,
Zara, Arvind, Westside, Shoppers Stop)

QL IDLIT & aUlgelemLliLImery GeulIeTa6T (Sabyasachi, Manish Malhotra, Ritu
Kumar, &G\ Wi/2_evaseTmallwl LN meor(h &6iT)

SCLIAQ 6T & QUMTLDGHEMS (LNeOM 26T_&LD (GeUTs, 6TeLE6V, QMITITLITEV LISITI,
SEULGI6OTIT, 60 L_LD6MN G DLDLD)

&CLI660T LOl60T 6U60o 185D (MBS TIT, SISIGWIT, MBS &GLI6 60T,
NeflLiIsmiL, G&F 6T &GLI660T)
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